Georgia FFA Association
State Agricultural Communications CDE Exam – 2011 KEY
Name: __________________
Chapter: ________________
Region: ____

Directions: Clearly mark the most correct answer for each question. Mark only one answer for each question. 

1. Traditionally, newspapers have used a coding formula for headlines that lists: 1) the column width, 2) the point size and 3) ______. (Newspaper Designer Handbook pg 25)


a. the number of columns


b. the number of lines

c. the number of photos


d. the amount of unused “white space”

2. Every photo should have a clean, clear _________. (Newspaper Designer Handbook pg 100)


a. center of interest

b. 2 inch border


c. 3-line cutline


d. lighting scale

3. In a photo, each face should be at least ____. (Newspaper Designer Handbook pg 100)


a. 3 inches tall


b. visible to the viewer


c. the size of a dime

d. at a 45 degree angle

4. Framing the picture gives the feeling of________.

a. interest

b. simplicity

c. thirds

d. depth
5. Line Charts __________.

a. do not show precise data
b. do show precise data
c. give an exact trend

d. give an exact movement
6. The popular place for Americans to receive their broadcast news is ________.  (Broadcast News pg 22)

a. radio

b. television

c. internet

d. satellite radio

7. AP broadcast style is based on the premise that all radio and television copy must be written for the ____.   (Broadcast News pg 68)

a. eyes

b. ears

c. 2 minute rule

d. 4 Ws 

8. In broadcast writing, every story starts with a ________.    (Broadcast News pg 72)


a. quote

b. roll of video footage


c. lead

d. statistic

9. Broadcast story structure has a typical body format that follows these suggestions.

a. background, problem, solution

b. problem, background, solution
c. future, present, past

d. past, present, future
10. When writing a broadcast story,__________.

a. give extreme details.

b. do not repeat important information.

c. omit needless words.
d. give long introduction to sentences.
11. In the realm of public relations writing, ______ is information that once placed in the selected outlet, total control of the content of the story (i.e. style, placement, and timing) lies not with the person who wrote the content, but the outlet who is in possession of it. (PR Writing pg 3)


a. controlled information


b. uncontrolled information

c. shared information


d. edited information

12. The controlled use of media, ensuring that your message reaches your public in exactly the form you intended at the time you want is referred to as ________. (PR Writing pg 4)


a. backgrounding


b. editorials


c. advertising

d. news releases

13. The final step in the Public Relations planning process is ____.  (PR Writing pg 37)


a. conducting a focus group 


b. choosing the appropriate medium/media

c. selecting persuasive strategies


d. choosing proper informative strategies

14. Originally passed by Congress in 1966 and amended periodically since, allows any citizen or any foreign national resident in the United States to request any records from the executive branch of the federal government.

a. Informational Freedom Act (IFA)

b. Free Credit Report Dot Com

c. The Reporters Committee for Freedom of the Press

d. The Freedom of Information Act (FOIA)
15. On second reference, which would you use for Ford Motor Company?

a. FMC

b. Ford MC

c. Ford
d. FM Co.

16. Cause and Effect, Personal Attack, Bandwagon, and Inference by Association are all examples of ________ techniques that can be considered unethical. (PR Writing pg 42-43)


a. persuasive 


b. ghostwriting


c. equivocation


d. testimonial

17. Many words have more than one meaning. ______ refers to using one or both meanings of a word, and then deliberately confusing the two in the audience’s mind. (PR Writing pg 44)


a. Ghostwriting


b. Emotive Language 


c. Equivocation 


d. Amphibole

18. Persuasion is ethical, but _____ is/are not. (PR Writing pg 45)


a. testimonials 


b. transfers


c. Band Wagon


d. manipulation
19. The process of moral reasoning is__________.

a. define the ethical dilemma, examine all alternatives, justify your decision.
b. consider how relevant and important the topic is to the public.
c. justify your reasoning, examine possible alternatives, find the ethical dilemma.

d. defining why the story is important.

20. The Ethics Checklist includes _________.

a. considering others point of view.

b. a minimum of three government background checks on all sources
c. rereading the story before printing.

d. checking information, and verifying information with sources.
21. A less objective style of writing that provides less hard information than straight news is referred to as _____.  (PR Writing pg 366)


a. Testimonial


b. Hard News


c. Feature Style

d. Straight News

22. A straight news story; beginning with a lead, expanding on the lead, and proceeding to present information in decreasing order of importance; is using the _______.  (PR Writing pg 367)


a. Exclusive


b. Feature writing style


c. 5 Ws and H rule


d. Inverted Pyramid
23. Information that has immediate impact on the people receiving it; often referred to as news that people need rather than news they want is known as _____. (PR Writing pg 367)


a. Hard News

b. Soft News


c. Feature Writing


d. Exclusive

24. News stories with sentences are considered easy reading when they average less than_________.

a. 5 to 10 words

b. 15 to 20 words
c. 25 to 30 words

d. 30 to 35 words
25. The anatomy of a news story includes the __________.

a. introduction, statement, body and conclusion.
b.  headline, the lead, the body, and the ending.
c. headline, the statement, the body, and the conclusion.

d. introduction, the lead, the body and the conclusion.
